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Disclaimer 

This presentation contains “forward-looking statements” which include all statements other than statements of historical fact. 

Such forward-looking statements can often be identified by words such as “plans”, “expects”, “intends”, “estimates”, “will” “may”, 

“continue”, “should” and similar expressions. Such forward-looking statements involve known and unknown risks, uncertainties 

and other important factors beyond the Company's and/or its Management control that could cause the actual results, 

performance or achievements of the Company to be materially different from future results, performance or achievements 

expressed or implied by such forward-looking statements. Such forward-looking statements are based on numerous 

assumptions regarding the Company's present and future business strategies and the environment in which the Company will 

operate in the future. By their nature, forward-looking statements involve risks and uncertainties because they relate to events 

and depend on circumstances that may or may not occur in the future. These forward-looking statements speak only as at the 

date as of which they are made, and the Company and/or its Management does not intend and has no duty or obligation to 

supplement, amend, update or revise any of the forward-looking statements contained herein to reflect any change in the 

Company's and/or its Management expectations with regard thereto or any change in events, conditions or circumstances on 

which any such statements are based. The information and opinions contained in this presentation are provided as at the date of 

this presentation and are subject to change by the Company's own discretion without notice of any kind and form. 
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2015 Performance summary 
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* As described in Note 32 “Events after reporting period” of financial statements 2015 



2015 Profits and losses 
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2015 EBITDA * margin evolution 

EBITDA* – EBITDA from continuing operation before impairment and write offs 
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2015 Highlights 

Network 

Opened 9 corporate and 14 franchise restaurants, with net closures of 33 

and network count of 310 restaurants  

Remarkables: flagship Il Patio, two brand-new Shikary, 2nd McDonalds, two 

new cities, two sub-franchised Costa Coffee outlets 

Sales 
Consolidated revenues under IFRS amounted to RUB 7.7 bln 

Operating system sales of corporate and franchised restaurants – RUB 10,7 bln 

Margins 

Gross profit margin increased  to 13.5% as percentage of sales in 2015 

as compared to 11.4% in 2014 

EBITDA margin from continuing operations before impairment and write-

offs increased to 4.0% in 2015 from 3.4% in 2014 

Cost of 

sales 

Saving in Rent that is now 25.4% of sales improved by 0.7% percentage 

points 

A number of cost of sales items improved in 2015 and accounted for 1.4% 

decrease in cost of sales as percentage of sales 

SG&A 
Decreased by 20% or RUB 227 mln 

SG&A amounted to 11.9% as percentage of sales 



Moscow 
& MO, 

177

Russian 
regions, 

100

CIS, 16

Europe, 
17

KEY FACTS 

310 in total 

Segmented by Region (number) Growth in number of restaurants 

Brand Corp. Franch. Total 

75 60 135 

51 40 91 

7 7 

4 4 

24 24 

30 2 32 

2 2 

Other 12 3 15 

Total 205 105 310 

140 169
263 255 249 255

330
253 216 205

34

63

74
95 113 127

129

131
127

105

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Franch.

Corp.

• Rosinter is the leading casual dining operator. 

• Brand Portfolio: 

 Proprietary brands: IL Patio, Planet Sushi, American 

Bar & Grill, Mama Russia, Planeta Mirovoe Café, 

Shikari 

 Franchise brands: T.G.I. Friday’s, Costa Coffee,  and 

for  transportation hubs - McDonald’s 

• Present in 34 cities and 10 countries 

• 310 restaurants: 278 casual dining (175 corporate  

and 103 franchise stores) and 32 coffee stores include 2 

Costa Coffee sub franchise. 

• IL Patio and Planet Sushi are among the most 

recognized brands in Russia 
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THANK YOU FOR ATTENTION! 
 

 

 

Please contact us for further queries: 

 

Konstantin Kravtsov 

Deputy CFO, IR 

 

E-mail: ir@rosinter.ru 

Tel.: + 7 495 788 4488 , ext. 2171 
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